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LoGograph Works

Target your market with quality...
and see results

"Bowfire's performance last evening in our venue -
The King Center for the Performing Arts in
Melbourne, Florida - was totally awesome!  We
knew it would be though because of the quality
marketing materials we received for this show. 

From the very beginning, everything we received
to help us promote the performance was visu-
ally exciting, very professional and absolutely
first class.  Craig Francis of LoGograph was a
delight to work with.  He was helpful, courteous
and ready to assist us in any way he could. 

I would offer them the highest recommendation
to any artist or theatre seeking the very best in
marketing and promotional services."

- Nance Burroughs, Marketing Director
The King Center for the Performing Arts

"Logograph - slick, fast, user-friendly technology that will impress your VIP's. It
worked wonderfully for our purposes and gave us a higher turn-out than regular

invites would have. Helped that it was a cinch to administer too."
- Daiva Jocius, Marketing & Development Manager

One Yellow Rabbit Performance Theatre
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Gain traction
with strategic communications

Thank you for ALL your help with this production. 
It has been the BEST publicity for any concert
we have ever had.”

- Susan Talford, Publicity Chair
Kerrville Performing Arts Society

“Ticket sales have picked up, and we expect
tomorrow night’s show to sell well. The Georgia
Tech students seemed to respond well to the email
this week.”

- Stephanie Lee, Marketing Manager
Ferst Center for the Arts At Georgia Tech

"My entertainment clients are impressed by this PR
tool, which uses a customized database system
unlike anything else available to them."

- Deborah Knight, President
DKPR

"From the minute we signed the contract to
present Bowfire this season, I have been
tremendously impressed with the marketing
materials provided by LoGograph. The artistic,
high-quality logos, posters and photo collages – all
easily accessible online - have found their way on
to the covers of all of our brochures and the home-
page of our website. As a result, we're completely
sold out, with a lengthy waiting list."

- Ric Waldman, Director of Marketing
Capitol Center for the Arts, Concord, NH
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Manage your events:
Streamline your database – and your
tasks

“Just a quick note to say 'thanks' for the terrific job
that you and your team did in working with us on
our Kaizen launch (and within such a short time
frame).

Your services were a 'godsend' for my assis-
tant Sylvie as it freed her up of having to do the
manual tabulations of the responses. 

The customized design of the invitations, including
inspiration around our Japanese theme along with
a picture of our building, were very well received by
all.  

It helped in attracting participation and provided
sense of importance for the event.

The rapidity in which your team was able to
respond to fix the bugs was quite impressive.
Great customer focus!!!

As I recently shared with you, our event was
quite a success and I consider your help in the
invitation phase part of our success.  Thanks
again.”

- Louise Garai, Directrice / Director
Service à la clientèle - région de l'Est / Client Services - Eastern Region

Sunlife Financial Canada
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“I want to thank you for the outstanding mar-
keting that Logograph provided for our March
performance of Bowfire. Without question,
LoGograph's proactive role as well as the serv-
ices that Logograph provided played a key role
in the success of this show.

This was one of the most successful shows this
season being only 100 tickets away from selling
out our 1800 seat theatre. The ease of access to
the marketing materials made my job easy and the
pieces were beautifully done. I hope to have the
chance to work with your team again in the future!”

- Kathy Gustafson, Marketing Manager
Paramount theatre, Aurora, IL

"Over the past year, I've worked with LogoGraph
and EnTechneVision on the design and develop-
ment of our website. They're a company that's big
enough to serve your every need, and small
enough to care. Their updates are timely, and
they're always looking for ways to tailor your site to
your every need. 

I wouldn't ever hesitate to recommend them for
any project no matter the size."

-Mike Bezembinder, Director of Operations 
Lyric Theatre
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“This is the best site I have ever used! It's spec-
tacularly efficient and visually helpful. Kudos to
you guys!”

- Janet Lincoln, Marketing Associate
Popejoy Hall Public Events

"The show last night was fantastic! Seriously--the
audience JUMPED to their feet for a standing ova-
tion (just like we said in the marketing materials).
The performers were really great, and everyone
seemed to really enjoy the show. Thank you so
much for all of your help marketing this show. 

The staff at LoGograph has been absolutely
wonderful to work with -- one of the best expe-
riences with a show's marketing team I've ever
had. Your staff did such a good job of following up
with me on the different parts of our marketing
campaign.  Plus, it made my job a lot easier to
have such great marketing materials for us to use.
And we definitely got results from the email
LoGograph sent out. Thanks again, and I hope
we can work together on another show in the
future!"

- Denise Cook, Director, University Relations and Marketing
Mercer University
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